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2013 2013 CAGR* % retail
Retail Retail Retail revenue
Country revenue revenue revenue # countries  from foreign
Name of company of origin (US$mil) growth 2008-2013 of operation operations
1 Wal-Mart Stores, Inc. us. 476,294 1.5% 3.5% 8.2% 3.3% 28 28.9%
2 Costco Wholesale us. 105,156 6.1% 2.0% 6.8% 7.7% 9 28.2%
Corporation
3 Carrefour S.A. France 98,688 -2.4% 1.8% 3.1% -3.0% 33 52.7%
4 Schwarz Unternehmens ~ Germany 98,662¢ 9.5% n/a n/a 6.5% 26 58.2%
Treuhand KG
5 Tesco PLC UK. 98,631 -2.0% 1.5% 1.9% 2.9% 13 32.3%
6 The Kroger Co. us. 98,375 1.7% 1.6% 5.2% 5.3% 1 0.0%
7 Metro Ag’ Germany 86,393¢ -2.5% 0.7% 1.4% -0.9% 32 62.3%
8 Aldi Einkauf GmbH & Germany 81,090 47% n/a n/a 5.5% 17 59.2%
Co. oHG
9 The Home Depot, Inc. u.s. 78,812 5.4% 6.8% 13.3% 2.0% 4 10.8%

10 Target Corporation u.s. 72,596 0.9% 2.7% 4.4% 2.9% 2 1.8%
$1,294,698

$4,354,562

Top 10 share of Top 250 retail revenue 29.7%
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Average Share of 9% retail
# retail revenue Top 250 revenue
companies (Us$mil) Companies from foreign Average #
Top 250 250 $17,418 100.0%  100.0% opevatons SISO cotmes
Africa/Middle East 7 $6,384 28%  1.0% Top 250 23.2% 1022 23:8%
Asia/Pacific 55 $11,121 22.0%  14.0% Africa/Middle East 23:1% 121 0.0%
Japan Y $9,835 12.4% 7.0% Asia/Pacific 14.0% 5.4 43.6%
Other Asia/Pacific 24 $12,782 9.6% 7.0% AT g i gz
Europe 90 $18,840 36.0%  38.9% Other Asia/Pacific 18.9% 7.4 41.7%
France 14 $29,279 5.6% 9.4% Europe 38.6% 16.2 22.2%
Germany 17 $27,060 6.8%  10.6% France 43.6% 286 71%
UK. 14 $19,391 5.6% 6.2% Germany 45.4% 15.4 5.9%
Other Europe 45 $12,316 18.0% 12.7% UK. 21.5% 16.1 21.4%
Latin America 10 $7,757 4.0% 1.8% Latin America 22.9% 23 40.0%
North America 88 $21,875 352%  44.2% North America 14.7% 7.8 44.3%
us. 79 $23,108 31.6%  41.9% us. 15.4% 8.5 40.5%
Canada 9 $11,052 3.6% 2.3%

Results reflect Top 250 retailers headquartered in each region/country

Results reflect Top 250 retailers headquartered in each region/country
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Results reflect Top 250 companies headquartered in each region/country
1 Sales-weighted, currency-adjusted composites 2 Compound annual growth rate

Source: Published company data and Planet Retail
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PUSHEEMBBRIRE - 53%FZNRAREFEE m(Fast Moving Consumer Goods)&E I Enmm -
HArE BN EZUWEEE S 67.5%(%m] - 2008~2013 EFRNEEWAEETHEERS 43%(E] °
2013 F - SEMNWREEHERHNRERSE  HENEEEERMEDRIS 7.6% 51 8.2% -
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10 Average Share of Share of
S s, # retail revenue Top 250 Top 250
8 s companies (USSmil) Companies Revenue
6 o i ?‘ o o E Top 250 250 $17,418 100.0% 100.0%
~N - L mg, ¥ < - Apparel & 44 $9,145 17.6% 9.2%
P © "
i =¥ 3 o " - . Accessories
~ ~N Fast-Moving 132 $22,269 52.8% 67.5%
2 X Consumer
2 o Goods
‘i I Hardlines & 52 $12,620 20.8% 15.1%
0 - Leisure Goods
Top 250 Apparel &  Fast-moving  Hardlines Diversified
Accessories  Consumer & Leisure Diversified 22 $16,200 8.8% 8.2%
Goods Goods

Source: Published company data and Planet Retail
] 2008~22013 retail revenue M 2013 retail revenue growth
CAGR

W 2013 net profit margin 2013 ROA

1 Sales-weighted, currency-adjusted composites
2 Compound annual growth rate
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E/J ﬁ_ 13:: N 'I‘%?E;)\%g IJEIIII $%i5ﬁﬂ: ttgﬁﬁ:ﬁ{ﬁ , Apparel & Accessories 31.6% 273 15.9%
AN - Fast-Moving Consumer 23.2% 49 4.7%
2013 Fi A2%NEEEEBAZE - 24 - 2o
N R e e I Hardlines & Leisure Goods 25.2% 87 36.5%
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2013 retall
Country revenue
Name of company of origin growth
104 Chow Tai Fook Jewellery Group Limited Hong Kong SAR Other Specialty 9,979.3"
182 Foodstuffs North Island Ltd New Zealand Hyp rket/Sup /Sup 5,021.2°"
189 Yonghui Superstores Co., Ltd. China Hypermarket/Supercenter/Superstore 47331
190 Ascena Retail Group, Inc. us. Apparel/Footwear Specialty 47149
196 Lenta Group Russia Hypermarket/Supercenter/Superstore 4,5386
206 0O’Key Group S.A. Russia Hyp ket/Supercenter/Sup 43301
214 SM Investments Corporation Philippines Department Store 4,275.8
224 Forever 21, Inc. u.s. Apparel/Footwear Specialty 4,000.0"
225 PRADA Group Italy Apparel/Footwear Specialty 3,9893
227 Gruppo Eurospin Italy Discount Store 3,984.8"
232 Academy Sports + Outdoors u.s. Other Specialty 3,900.0*
243 Reinalt-Thomas Corporation (dba Discount Tire/America's Tire) us. Other Specialty 3,800.0*
244 Tiffany & Co. u.s. Other Specialty 3,800.0"
245 Ralph Lauren Corporation u.s. Apparel/Footwear Specialty 3,798.0
247 Magazine Luiza SA Brazil Electronics Specialty 37576
248 HTM-Group France Electronics Specialty 3,705.8"
249 Welcia Holdings Co., Ltd. Japan Drug Store/Pharmacy 3,705.1
e = estimate ** R Includes wholesale and retall sales

Source: Published company data and Planet Retall
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2013 2008-2013
retall retall
revenue revenue
Name of company (US Smil) Dominant operational format CAGR'
1 92 JD.com, Inc. China 10,827 Non-Store 123.6% 66.2% -0.1%
2 189 Yonghui Superstores China 4,733 yp ket/Sup /S e 38.8% 23.4% 2.4%
Co., Ltd.
3 43 Albertson’s LLC us. 23,000 Supermarket 38.6% 489.7% nfa
4 m Jumbo Groep Holding B.V. Netherlands 9,420° Supermarket 36.9% 1.9% n/a
5 188 Chongqing Department China 4,733 Department Store 36.0% 71% 2.6%
Store Co., Ltd.
6 104  Chow Tai Fook Jewellery Hong Kong 9,979"  Other Spedialty 33.3% 34.8% 9.6%
Group Limited SAR
7 102 Southeastern Grocers, us. 10,126 Supermarket 32.2% 19.2% n/a
LLC
8 128 Steinhoff International S. Africa 8,217 Other Speciaity 31.5% 21.6% 8.4%
Holdings Ltd.
9 166 0JSC Dixy Group Russia 5,628 Supermarket 30.2% 22.8% 1.7%
10 24 SMUS.A. Chile 3,823 Supermarket 29.8% -9.2% -27.8%

Companles In bold ttalic type were also among the 50 fastest-growing retallers In 2013.
Fastest 50 and Top 250 composite net profit margins exclude results for companies that are not primarily retallers.

'Compound annual growth rate e = estimate
** Revenue Includes wholesale and retall sales g = gross turnover as reported by company

Source: Published company data and Planet Retall
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FY13
Top FY13 e-commerce
e-retailer e-commerce retail sales FY13
sales rank Country retail sales % of total e-commerce
FY13 Name of company of origin (USS$ mil) retail revenue growth rate Comments
1 15 Amazon.com Inc. us. 60,903.0 100.0% 17.7% Online direct sales; excludes third party sales
2 92 JD.com, Inc. China 10,826.8 100.0% 66.2% Online direct sales; formerly known as Beijing
Jingdong Century Trade Co., Ltd. and 360buy
Jingdong Inc.
1 Wal-Mart Stores, Inc. U.S. 10,000.0° 2.1% 29.9%
4 46 Apple Inc. us. 9,000.0° 30.8% n/a Estimated sales of Store.Apple.com; excludes
iTunes store, App store, iBooks store
5 70 Otto (GmbH & Germany 8,188.9° 61.3% 7.0%
CoKG)
6 5 Tesco PLC UK. 5,250.5° 5.3% 11.0%
7 99 Liberty Interactive us. 4,884.0 47.4% 10.9% Includes QVC.com plus company's other e-retail
Corporation subsidiaries
8 13 Casino Guichard- France 3,952.8 6.2% 19.4% Includes e-commerce sales for Cdiscount, Nova
Perrachon S.A. Pontocom, and exito.com
9 59 Suning Commerce China 3,536.3 21.3% 43.9%
Group Co., Ltd.
10 34 Macy’s, Inc. us. 3,100.0° 11.1% 37.8%
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# companies with  E-commerce sales as share of E-commerce

e-commerce sales retail revenue* year-over-year sales growth*

Top 250 145 6.2% 21.1%
Excluding Amazon.com and JD.com** 143 4.2% 20.1%
Asia/Pacific 28 47% 42.5%
Excluding JD.com** 27 2.4% 23.8%
Europe 57 3.6% 16.0%
Latin America 8 7.1% 27.3%
North America 51 8.9% 20.0%
Excluding Amazon.com** 50 5.1% 21.8%
Apparel & Accessories 35 7.0% 21.0%
Fast-Moving Consumer Goods 61 1.9% 21.6%
Hardlines/Leisure Goods 37 20.8% 22.4%
Excluding Amazon.com and JD.com** 35 9.5% 21.4%
Diversified 12 7.8% 14.2%

Africa/Middle East region excluded as e-commerce sales available for only one retailer
* Sales-weighted composites
** Amazon.com and JD.com are the only two online-only retailers in the Top 250
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2013 parent 2013 parent 2013
company net company net retall GMV*
Company Country of origin  Year founded IPOdate  revenue (US Smil) profit margin (US Smil)
Alibaba Group Holding Limited China 1999 2014 8,537 44.6% 272,826
Taobao C2C marketplace 2003 190,718
Tmall B2C marketplace 2008 82,108
Amazon.com, Inc. us. 1995 1997 74,452 0.4% 140,610°
Amazon Marketplace 2000 73,500¢
eBay, Inc. us. 1995 1998 16,047 17.8% 76,431
Rakuten, Inc. Japan 1997 2000 5,321 8.4% 18,112
Rakuten Ichiba marketplace 1997 17,442
Rakuten Overseas marketplace 2008 670
MercadolLibre, Inc. Argentina 1999 2007 473 24.9% 7,300

* Gross Merchandise Value, or the value of all merchandise sold

4

=]

H

=1

EERNED TEXEFHAERBECRAREIBRED  FHAMNEERERRETE
NFAERFILE  BENHENBHEST - RIEZ  EFEBEZLESRENTEBRINARD
0 SENRERTERBNBAEARBERES - B FERS AR EKEIE - LIENETER -
B mEEZAEHREBMAPEEESRK -

)2

BEEE  PEREEPATERE BEB/MEZ
(&F : [RXHEE)ZIK(Deloitte GlobalH & E T KB K AR E

Contacts
HEEEEFA EE Z5TRM  jasonke@deloitte.com.tw (02)25459988 #5515

HEBEEEZEREA BIFERE BIHE  sopwen@deloitte.comtw  (02)25459988 #2983

10


mailto:jasonke@deloitte.com.tw

